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Abstract: Redlizing the importance of entrepreneurship for Indonesia’s development, the Indonesian
government keeps increasing the entrepreneurship ratio. One is by launching the "Merdeka Bel gjar-Kampus
Merdeka (MBKM)" policy to encourage the development of students entrepreneurial intentions. This
research aimed to empirically test the impact of MBKM-based entrepreneurial educational support on
entrepreneurial self-efficacy and entrepreneurial intention through self-efficacy. Data was collected from
300 students of HEIsin Jakarta and Bandung. Data was processed by using PLS-SEM. The findings confirm
that entrepreneurial educational support significantly and positively predicts entrepreneuria self-efficacy
and intention. Moreover, the study validates that entrepreneurial self-efficacy mediates entrepreneurial
educational support and intention. This research is expected to guide educators and policy-makers to
understand better the factors that form the students' entrepreneuria intention, which can contribute to the
growth of the Indonesian economy.

Keywords. Entrepreneurial Education; Entrepreneurial Self-Efficacy; Entrepreneurial  Intention;
Entrepreneurial MBKM Program.

Abstrak: Menyadari pentingnya kewirausahaan bagi pembangunan Indonesia, maka Pemerintah terus
berupaya untuk meningkatkan rasio kewirausahaan yang salah satunya dengan meluncurkan kebijakan
Merdeka Belgjar-Kampus Merdeka (MBKM) untuk diterapkan di Perguruan Tinggi. Penelitian ini bertujuan
untuk menguiji secara empiris dukungan pendidikan kewirausahaan berbasis MBKM terhadap efikasi diri
berwirausaha dan juga pengaruh pendidikan kewirausahaan terhadap intensi berwirausaha melalui efikasi
diri. Data dikumpulkan pada 300 responden yang merupakan mahasiswa aktif di Jakarta dan Bandung. Data
diolah menggunakan PLS-SEM dan diperoleh hasil dukungan pendidikan kewirausahaan dapat memprediksi
secara positif dan signifikan efikasi diri berwirausaha dan juga intensi berwirausaha. Penelitian ini juga
membuktikan bahwa efikasi diri berwirausaha mampu menjadi menjadi mediator antara dukungan
pendidikan kewirausahaan terhadap intensi berwirausaha. Penelitian ini diharapkan dapat menjadi acuan
para akademisi dan pembuat kebijakan untuk memiliki pemahaman yang lebih baik tentang faktor-faktor
yang membentuk intens berwirausaha mahasiswa guna berkontribusi pada kemajuan perekonomian
Indonesia.intensi berwirausaha mahasiswa guna berkontribusi pada kemajuan perekonomian Indonesia.
Kata Kunci: Pendidikan Kewirausahaan; Efikas Diri Berwirausaha; Intens Berwirausaha; MBKM
Kewirausahaan.

INTRODUCTION

Indonesia is predicted to experience a demographic bonus between 2025 and 2045.
This demographic bonus will peak in 2030, with the number of productive workforces
being approximately 70 per cent of the total population (Rusiana, 2021). The ratio of
entrepreneurs before the demographic bonus, which originates from the younger
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generations, becomes essential because they play arole asjob creators (Saputra, 2022). In
recent decades, entrepreneurship has attracted much attention from academicians and
public policy-makers because it is considered a critical factor that positively impacts
economic growth (Hoang et al., 2021; Trongtorsak et al., 2021). Therate of entrepreneurial
growth varies among countries, but the entrepreneurship ratio is believed to have apositive
and significant impact on economic growth. Thisis evidenced by the economic facts from
devel oped countries, which result from entrepreneurship (Zewudu & Alamnie, 2017).

Realizing the importance of this phenomenon, The Indonesian President has issued
Presidential Regulation Number 2 Year 2022 about The Development of National
Entrepreneurship, which aims to enhance the ratio of entrepreneurs to strengthen the
national economy. This is because the level of entrepreneurship in Indonesia has yet to
achieve the ideal number and is still low compared to those in surrounding countries
(Sutrisno, 2022). As adevel oping country, Indonesia continues to campaign for the growth
of entrepreneurs, especially among the youth. According to the Globa Entrepreneurship
Index (GEI) data, Indonesia is still ranked 94 out of 137 countries. This rank is
significantly low compared to Singapore (27), Brunel Darussalam (53), and Maaysia (58)
(Kusumojanto et al., 2021).

Growing the spirit of entrepreneurs among students of higher educational institutions
becomes one of the efforts to prepare the younger Indonesian generations to welcome the
era of demographic bonuses. The students with an entrepreneurial spirit will bethetriggers
of entrepreneuria activities and job creators in the future. Producing graduates ready to
perform such activities is highly necessary because most students plan to start
entrepreneurship after job experience (Soelaiman et al., 2022). Therefore, synergy from
various partiesis needed to provide the educational system and facilities astheright policy
for this generation.

Higher educational Institutions (HEI) are considered part of the educational system
of the entrepreneurial ecosystem, which plays a vital role in reducing the obstacles to
envisioning entrepreneurial careers (Soria-Barreto et a., 2017). HEIs must be able to
design and implement an innovative learning process so that students can achieve learning
outcomes optimally and relevantly, covering the aspects of attitude, knowledge, and skill.
The Indonesian government is making continuous efforts, including the revitalization of
entrepreneurship education in HEIs envisioned at the beginning of 2020 by applying the
policy of ‘Merdeka Belgar-Kampus Merdeka (MBKM)’, which encourages the
development of students' entrepreneurial intention by using relevant learning programs.
The concept of learning in the MBKM program provides opportunities and challenges for
students to learn freely, fostering their creativity and abilities, thereby enhancing their
independence in devel oping knowledge based on their gained experiences (Supriati et al.,
2022). This can be part of the solution to the students' tendency to be job-seekers instead
of job creators (Soelaiman et al., 2022). This MBKM Program has a similar paradigm to
the link-and-match policy that prioritizes field practice, so through this program, the
student's readiness (soft skills and hard skills) will be set when entering the workplace or
creating new jobs (Kodrat, 2021).

The Regulation from the Ministry of Education and Culture Number 3 Year 2020
states that entrepreneurship is part of MBKM programs that HEIsS must implement.
Through the MBKM entrepreneurial program, students are given opportunities to express
and develop entrepreneurial and business innovation spirit, thus expanding job fields in
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Indonesia. This is because students are part of educated communities expected to open
new job fields (Soelaiman et a., 2023). The learning model in MBKM Entrepreneurship
isthe curriculum of entrepreneurial education, which is performed systematically, starting
from learning the theoriesin entrepreneurship and arranging and presenting business plans
into actual practice (Supriati et al., 2022). This learning model aims to enhance students
competence and build entrepreneurial spirit. The experiential learning method has been
proven effective as a framework for developing the learning-centred method and
curriculum (Ikhtiagung & Soedihono, 2018). Asaform of support to develop the students
entrepreneurial behaviour, amost all HEIs have implemented entrepreneurial learning in
the curriculum, which is converted into a semester credit unit (Hiaet al., 2022).

The students’ entrepreneurial ecosystem starts from HEIs that provide academic
support through acceleration and incubation through entrepreneurial education
(Yordanova et al., 2020). HElIs facilitate the development of entrepreneurial skills and
competencies to enhance the students entrepreneurial potency (Othman et al., 2020).
Entrepreneurial education should be applied to prepare individuals to start their new
businesses by integrating experience, skills, and knowledge (Bazkiagl et al., 2021).
Academic support in the form of syllabi and entrepreneurship programs that can cultivate
entrepreneurial spirit must be implemented to enhance students’ entrepreneuria intentions
(Alshebami et al., 2020). The entrepreneurial academic support HEIs provide can be
through lecture materials, workshops, seminars, implementing the learning-by-doing
curriculum, internships in start-up businesses, and opportunities to practice developing
business plans (Sihwinarti et a., 2022). These kinds of support from HEIs will strengthen
the attitude toward entrepreneurship, subjective norms, and entrepreneurial self-efficacy,
finally affecting entrepreneuria intention (Liu et a., 2022). Severa previous researches
stated that entrepreneurial education can be the most effective approach to entrepreneurial
intention (Bazkiag et al., 2021; Jiatong et al., 2021; Puni et ., 2018).

Having conducted a thorough literature review, the researchers have identified a
notable research gap concerning integrating entrepreneurship curriculum into the MBKM
program. However, assessing how the MBKM program's implementation impacts
students’ proclivity toward entrepreneurship isimperative. To addressthis, we will employ
Bandura's Social Cognitive Theory framework to forecast students' entrepreneurial
behaviours. This study will examine environmental aspects by examining the MBKM -
based entrepreneurship education component and personal elements by exploring self-
efficacy. The significance of this research is underscored by the fact that each of these
variables contributes to establishing a robust foundation for imparting the essential skills
required for entrepreneurship. Consequently, this study will play a pivotal role in
enhancing the successful execution of the MBKM program.

Entrepreneurial education provides opportunities for individuals to move forward in
business strategies by conducting feasibility studies and contributing to business
realization, leading to the growth of self-efficacy in such individuals (Y ousaf et a., 2020).
Self-efficacy is an individual's confidence in his’her efforts to act, think and behave to
generate an outcome (Capron Puozzo & Audrin, 2021). More specifically, entrepreneurial
self-efficacy is an individual's confidence toward entrepreneurial ability by performing
specific actions to achieve the goas (Saoula et a., 2023). Self-efficacy can shape an
individual's identity, capabilities, creativity, and persona identity. Individuals with high
self-efficacy in entrepreneurship can enhance innovation and creativity in business by
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perceiving opportunities and prospects for new product ideas. Someone with self-efficacy
can utilize existing methods or tools as an appropriate problem-solving approach and
implement innovative ideas (Shahab et a., 2019). An individual will start entrepreneurial
action whenever he/she has high confidence to be involved in such an opportunity
(Bazkiaei et al., 2021). An individua having entrepreneurial self-efficacy has high
confidence in his/her efforts to start and run an entrepreneurial business (Wang & Huang,
2019). Individuals with high self-efficacy are often more capable of achieving successin
entrepreneurial business by taking advantage of opportunities and their surrounding social
environment (Caliendo et al., 2023). The higher an individua's self-efficacy is, the higher
the individual will intend to perform such behaviour (Nguyen, 2017). Severa previous
researches stated that self-efficacy can be the most effective approach to entrepreneurial
intention (Alshebami et al., 2020; Soomro & Shah, 2020).

Several types of research also show that entrepreneurial education indirectly affects
entrepreneurial intention. Thus, it is suggested that a mediation variable be used (Hoang et
al., 2021). The research performed by (Jiatong et al., 2021) reveaed that the existence of
self-efficacy can make entrepreneurial education have a more significant impact on
students' entrepreneurial intention. An individual's self-efficacy is highly sensitive to the
indications obtained from entrepreneurship education. Entrepreneurship education, which
offers students the opportunity to strategize in entrepreneurship and conduct feasibility
studies, ultimately leads to the growth of self-efficacy in individuas. Self-efficacy is a
critical factor that can help entrepreneurs overcome chalenges in the entrepreneurial
process and significantly influences students' entrepreneurial intentions (Yousaf et al.,
2020). Hence, this research aims to further test the test of self-efficacy as a mediating
variable in the effect of entrepreneurial educational support on entrepreneuria intention.

Although entrepreneurial intention has been researched in much literature, there is
still a necessity for further empirical research to find out how the implementation of
M BK M -entrepreneurship-based subjects that had been stipulated in 2020 can enhance the
students’ entrepreneuria intention through self-efficacy.

THEORETICAL REVIEW

This research uses Socia Cognitive Theory to predict an individual's intention.
Intention is a component of behavior that can be strengthened over time. (Bandura, 1986)
argued that three powers interact: environment, behaviour, and mind. The interaction
among these three factors is called the triadic reciprocal determinism. SCT explainsthat a
human has a cognitive ability contributes to motivation, affection, and action that will
impact the individual's behavioural outcomes. SCT can be used to learn the students
entrepreneurial intention that may be affected by the interactions among environmental
input, personal factors, and behavioural outcomes (Nwosu et al., 2022).

Jurnal Manajemen/Volume 28, No. 01, February 2024: 23-44
DOI: http://dx.doi.org/10.24912/jm.v28i1.1760

=S
e Slnta glrrzsal 7027 26




Jurnal Manajemen

M

E-ISSN: 2549-8797

ISSN: 1410-3583

Personal Factors

Behavioural
Factors

Environmentad
Factors

Figure 1 Triadic Reciprocal Determinism Model
Source: (Bandura, 1986)

The causality and reciprocal relationship between personal factors and behaviour
reflect the interactions between confidence and intention toward behaviour. This
interactive relationship between personal factors and the environment is acognitive ability
developed by the environmental impact that delivers information through modelling and
social persuasion. Last, the relationship between behavioural and environmental factorsis
reciprocal. The behaviour will determine which environmental effect is potential. The
environmental effect, in turn, will determine the form of developed behaviour. The effect
between factors may vary depending on the activities of behaviour, individuals, and
situations (Bandura, 1986).

This research adapted the concept from Social Cognitive Theory by including
environmental factors through the variables of entrepreneurial educational support and
personal factors through self-efficacy. In the context of behavioural results, this research
used the entrepreneuria intention variable. The focus of this research will be on the
relationship between entrepreneurial educational support and entrepreneurial intention,
with the role of mediating variable, which is entrepreneurial self-efficacy, as the
fundamental of analysis.

Entrepreneurial intention. Intention refers to an individual's readiness to perform
specific actions and is considered the most consistent predictor of behaviour. In
entrepreneurship, entrepreneurial intention is a state of mind that directs and guides one's
attention, experiences, actions, goal-setting, communication, commitment, organization,
and various activities to execute entrepreneurial behaviour (Vamvaka et al., 2020). This
phenomenon is supported by most literature viewing entrepreneurial intention as the most
accurate antecedent of entrepreneurship (Hoang et a., 2021). Measuring an individual's
intention about what he/she will do is better than observing an individua's character to
determine his/her behaviour. The entrepreneurial intention is vital in adopting the
entrepreneurial behaviour of an individual who wants to start a business. Entrepreneurial
intention is expected to be the primary and strongest predictor for investigating the planned
behaviour of entrepreneurship, which starts from idea creation to business creation
(Bignetti et al., 2021). The intention has been a consistent indicator in measuring
entrepreneurial behaviour in starting abusiness (Bazkiagi et al., 2021). Anindividual may
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have sufficient capability to be an entrepreneur, but such capability cannot directly affect
entrepreneurial behaviour without intention (Shahzad et a., 2021).

Entrepreneurial intention reflects an individua's interest in starting his’her own
business instead of working for another employer. Entrepreneurial intention is the
confidence realized and acknowledged by such individuas to develop a business and
consciously manage it in the future (Soria-Barreto et al., 2017). Entrepreneuria intention
begins a business establishment process in the long run (Ikhtiagung & Soedihono, 2018).
An individua with knowledge, skills, and capital cannot utilize his/her potency without
entrepreneurial intention (Wang et al., 2019). The entrepreneurial intention will direct an
individual's mind to attention, experience, and action to establish and form a business
concept (Awotoye & Singh, 2018). Hence, entrepreneurial intention needs to be formed
from the beginning so that the idea to start a business can happen in reality (Mamun et al.,
2017).

Enterpreneurial education. Entrepreneurial education is a set of individual
knowledge given by HEI related to entrepreneurial ability, including the ability to detect
business opportunities, thus enhancing entrepreneurial confidence (Soria-Barreto et d.,
2017). Entrepreneurship education imparts theoretica knowledge related to
entrepreneurship. It also encourages students to engage directly in entrepreneurial
activities by applying the knowledge they have acquired at the university (Alshebami et
a., 2020). According to (Wang et a., 2019), entrepreneurial education is a method in
which students are equipped with knowledge about general business knowledge areas,
including economic, political, regulatory, legal, technological, management, financial,
marketing, accounting, production/ operations, supply chains, group and individua
behaviours as well as the skills to identify the opportunity. In addition to theory,
entrepreneurship  education fosters student competencies, such as leadership,
communication skills, presentation, planning and organizing, decision-making, delegation,
control, and leadership.

HEIs can play an essentia role in providing entrepreneurial programs to embed the
entrepreneurial way of thinking in the future. Academic support in the form of
entrepreneurial education is needed as alearning model to enhance competence and build
the entrepreneuria spirit among the students. The learning model should be arranged so
that the students can have the experience to develop their entrepreneurial capability and
achieve their competence (Ikhtiagung & Soedihono, 2018). Students should be fully
supported with entrepreneurial education to make them conduct their entrepreneurial
activities professionally and with lower risk. Therefore, the curriculum should be updated
to substantially impact students' tendency to perform entrepreneurship (Shahverdi et al.,
2018).

In the rapidly competitive business world, entrepreneurial education is critical in
growing the entrepreneurial spirit among university graduates in the future.
Entrepreneurial education can affect an individual's career choice, which enables him/her
to start hissher own business (Bauboniené et al., 2018). The learning process related to all
entrepreneurial activities HEIs perform for their students will form amore creative way of
thinking among them in arranging their business plans (Bazkiaei et a., 2021).

Self-efficacy. Self-efficacy is the main component in Social Cognitive Theory that
encourages an individual's will to perform atask to achieve his/her expectation (Nwosu et
al., 2022). Self-efficacy is an individual's confidence to conduct specific behaviour based
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on his’her ability to do so (Alim & Dil, 2022). If an individual is confident in his/her ability
to conduct specific behaviour, then such an individua will be interested in being involved
init. Anindividua who has achieved better performance in atask will encourage his/her
self-efficacy to grow higher, and vice versa; an individual with low self-efficacy will
ignore atask dueto the fear of failure (Kundu, 2020). Specifically, self-efficacy isrelated
to the trust and confidence of an individua regarding his’her ability to perform, thus will
affect the cognitive level, which can impact the efforts and diligence in facing the
challenge coming from the decision related to the action that will be performed (Hoang et
al., 2021). The impact of self-efficacy within an individual can be in the form of learning
and entrepreneurial self-efficacy (Alshebami et a., 2020).

According to entrepreneurial conceptualization, self-efficacy can be defined as how
far an individua perceives higher skill and ability to perform the role and task of an
entrepreneur (Aga & Singh, 2022). This phenomenon includes an individual's confidence
in his’her ability to organize and run a business. Self-efficacy can help an entrepreneur
identify new opportunities and behave proactively due to self-confidence, management
capability, and the courage to take risks (Hoang et a., 2021).

Entrepreneurial educational support and self-efficacy. The support from
entrepreneurial education will alow students to start entrepreneurial activities, thus
enhancing their self-efficacy through their achievements (Hoang et al., 2021).
Entrepreneurship education will assist in individuals social cognition, thus influencing
entrepreneurial mindset and actions to become more direct, logical, and significant.
Consequently, increasing knowledge about entrepreneurship will enhance someone's
entrepreneurial self-efficacy (Jiatong et al., 2021). Psychologically, individuals will avoid
atask if they do not have sufficient knowledge to perform it. Conversely, individuals will
have higher self-efficacy if they possess relevant knowledge and skills to perform the task
(Yousaf et al., 2020). Entrepreneurial training will positively impact individuas
perceptions of how they can start new businesses. In this case, Entrepreneurial education
can support the development of entrepreneurial knowledge and skills so that self-efficacy
will increase gradually and significantly (Alshebami et al., 2020; Puni et al., 2018). (L. Wu
et a., 2022) revealed a significant impact of formal learning on entrepreneurial self-
efficacy. Thus, entrepreneurial education can play an essentia role in developing
entrepreneurial self-efficacy.

H1. Entrepreneuriadl educational support positively and significantly affects
entrepreneurial self-efficacy.

Self-efficacy and entrepreneurial intention. Self-efficacy isastrong antecedent in
forming entrepreneurial intention (Krueger et al., 2000). This phenomenon refers to an
individual's confidence in the ease or difficulty experienced when performing
entrepreneurial activities (Vamvaka et a., 2020). Self-efficacy will impact a person's
choice of activities, the goals they aim to achieve, and the performance they produce
(Alshebami et al., 2020). Such confidence in self-capability to organize and perform an
entrepreneurial project can affect an individual’s confidence to start a business. The better
the individual’s perception of self-efficacy toward entrepreneurship is, the stronger the
individual’s entrepreneurial intention will be to start a business (Bazkiaei et al., 2021;
Nguyen, 2017; Zewudu & Alamnie, 2017). Individuals intending to start a business are
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strongly influenced by their beliefs in the abilities required to initiate a new venture and
their confidence in their ability to establish it successfully (Ebewo et a., 2017). Students
who aready have entrepreneurial education may develop their entrepreneurial self-
efficacy greater. Students will develop strong confidence in overcoming the challenges
related to entrepreneurship (Nwosu et a., 2022). (Otache, 2019) found that self-efficacy
positively impacts entrepreneurial intention among students who have undergone
entrepreneurial education.

H2: Entrepreneurial self-efficacy positively and significantly affects entrepreneurial
intention.

Entrepreneurial educational support and entrepreneurial intention.
Entrepreneurial education has a significant role in promoting entrepreneurial intention.
Entrepreneurial education has provided much dedication to enhancing the necessity of an
individual's entrepreneurship in forming the attitude, behaviour, way of thinking, and
intention to be an entrepreneur (Alshebami et al., 2020). Therefore, if entrepreneurial
education can be provided effectively, it will encourage the students to be entrepreneurs
(Bazkiaei et al., 2021). Entrepreneurship education significantly predicts entrepreneuria
intention, encompassing human capital theory and self-efficacy theory. The integration of
these theories explains that individuals will acquire skills and knowledge that can
encourage entrepreneurial behaviour (Anwar et a., 2022). Entrepreneurial education can
enhance entrepreneurial intention even for students with non-business educational
backgrounds. The knowledge and skills about entrepreneurship delivered to students in
theory and practice will help and motivate them to start new businesses (Yousaf et al.,
2020). Students with more excellent entrepreneurship knowledge will show higher
intention to start their businesses (Brush et a., 2017). (Soria-Barreto et al., 2017) it isstated
that there is a strong relationship between entrepreneurial education and entrepreneurial
intention.

H3: Entrepreneurial education positively and significantly affects entrepreneurial
intention.

The mediating role of self-efficacy in the relationship between entrepreneurial
educational support and entrepreneurial intention. Entrepreneurial education can help
develop the skills and positive attitudes toward entrepreneurial activities (Puni et al.,
2018). This phenomenon can increase an individual's perception of his/her ability,
ultimately affecting self-efficacy (Zhang et al., 2019). Many researchers have introduced
self-efficacy as a mediator in the relationship between entrepreneurial education and
entrepreneurial intention (Nwosu et al., 2022; Puni et al., 2018). Entrepreneurial self-
efficacy can strengthen entrepreneurial intention so that, in the future, this can predict an
individual's career choice. (Jiatong et al., 2021). They revealed that with self-efficacy asa
mediator, entrepreneurship education becomes more influential on entrepreneuria
intention. Individuals with high self-efficacy toward their abilities may achieve higher
goals and experience benefits, social acknowledgement, and personal satisfaction (Nwosu
et a., 2022). Self-efficacy hel psthe students consider that they can perform entrepreneurial

activities, leading to entrepreneurial intention.
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H4: Entrepreneurial self-efficacy mediates the relationship between entrepreneurial
educational support and intention.

The hypotheses in this research can be seen in the research model, as shown in
Figure 2. Thisresearch model showsthat entrepreneurial educational support can increase
self-efficacy (H1) and intention (H3). This model also shows the positive impact of
entrepreneurial self-efficacy on entrepreneurial intention (H3) and the role of self-efficacy
as a mediator between entrepreneurial educational support and entrepreneuria intention
(H4).

Entrepreneurial

Self-Efficacy
H4
H1 H2
™~
Entrepreneuria Entrepreneurial
Educational Support H3 > Intention

Figure 2. Research Model
Source: Author’s Personal Conception (2023)

METHODS

This research is descriptive research covering the quantitative data analysis. In
addition, this research used cross-sectional data collected only once during a specific
period to answer the research question (Sekaran & Bougie, 2020).

The target population in this research was active students studying in universitiesin
Jakarta and Bandung City. Samples were taken through purposive sampling with the
qualification of respondents who were active students undergoing the entrepreneurial
MBKM curriculum. Data was collected by distributing questionnaires, and 300 samples
that met the qualifications were acquired. The survey was conducted for four months,

In arranging the questionnaire, there were seventeen statements referring to previous
studies. The details of each indicator in each variable can be seen in Table 1. This study
adopted measurement scales tested and validated by previous researchers. We used a 5-
point Likert scale, in which 1 means Disagree, 2 means Disagree, 3 means Neutral, four
means Agree, and five means Agree.

The acquired data was then analyzed using PLS-SEM (Partial Least Square-
Structural Equation Modelling) to test the model stated in the research design. PLS-SEM
is an SEM dtatistics modelling technique based on variance to perform inter-construct
prediction, measured indirectly by several indicators (Hair et a., 2021). Several reasons
become the primary consideration for using PLS-SEM in testing the hypotheses, such as
no strong assumptions needed regarding data distribution, sample size, and measurement
scale. This phenomenon needs particular attention because survey data collection is often
not normally distributed. Second, concerning the small sample size, PLS-SEM possesses
higher statistical power. Last, PLS-SEM is a suitable method to analyze multivariate
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regression due to error-free measurement between latent variables and indicators and
between latent variables (Hair et al., 2021). In performing dataanaysis, SmartPL S version
4 software was used.

Table 1 explains the variables and indicators used for the research. From Table 1,
seven indicators to measure entrepreneurial educational support were adopted (Jiatong et
al., 2021; Saoulaet a., 2023); five indicators to measure self-efficacy were adopted (Puni
et a., 2018); and then five indicators to measure entrepreneurial intention were adopted
from (Bacq & Alt, 2018).

Table 1. Variables and Indicators

Variable Indicator Code
Entrepreneurial 1. HEIs provide a curriculum that supports ES1
Educational Support entrepreneurial knowledge and skills.

2. HElIs deliver the knowledge to develop a business ES2
idea into a business plan.

3. I have a chance to present my business idea. 5234
4. | have a chance to envision my business idea. Ess
5. HEIls provide support to participate in various

competitions related to entrepreneurship.

6. HElIs organize seminars or workshops which invite ES6
successful entrepreneurs.

7. HElIs provide facilities that support entrepreneurial ES7
activities.

Entrepreneurial Self- 1. | can contribute to the community through EE1
Efficacy entrepreneurship.
2. | can identify a business opportunity. EE2
3. lunderstand the proper practice to run a business. EE3
4. 1 can always think creatively. EE4
5. I can build a business. EE5
Entrepreneurial 1. 1 amready to start a business. Ell
Intention 2. 1 will try hard to run my own business. El2
3. I plan to start a business shortly. El3
4. | am considering starting a business. El4
5. My professional goal is to be an entrepreneur. El5

Source: Adopted from previous research

Table 2 presents an overview of the respondents' characteristics. Among the valid
responses, 57.667 per cent were mal e students, with 42.333 per cent femal e students. Most
participants (66.667 per cent) were enrolled in educational institutionsin Jakarta, whilethe
remaining 33.333 per cent were based in Bandung. This disparity in geographical
distribution necessitated the inclusion of students from five different Jakarta universities,
whereas only students from three Bandung universities were incorporated into the study.

Furthermore, 46.667 per cent of respondents had a background in economics and
business, whereas the remaining 53.333 per cent possessed educational backgrounds in
various fields outside of economics and business. This distribution does not exhibit
significant disparities, especially considering the random data collection approach, which
ensured a diverse pool of respondents with various academic backgrounds. It is worth
mentioning that a substantial portion of the respondents (44 per cent) fell within the 19 to
20-year age range, indicating that a majority were in their second or third year of study,
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reflecting a certain degree of academic progression. Finally, it is essential to emphasize
that 61 per cent of participants had afamilial history connected to entrepreneurship. This
highlights the potential impact of family experiences and exposure on students' attitudes
and predispositions towards entrepreneurship. In contrast, 39 per cent of the respondents
hailed from non-entrepreneurial family backgrounds, suggesting a confluence of factors
shaping the participants' viewpoints.

Table 2. Respondents’ Demographic

Frequency Per centage
Gender
Male 173 57.667
Female 127 42.333
University Origin
Jakarta 200 66.667
Bandung 100 33.333
Educational Background
Economic and Business 140 46.667
Non-Economic and Business 160 53.333
Age
Over 21 yearsold 28 9.333
20" to 21 yearsold 43 14.333
19* to 20 years old 132 44.000
18 to 19 yearsold 97 32.333
Family Background in
Entrepreneur ship
Yes 183 61
No 117 39

Source: Generated from 300 Respondents (2023)

RESULTS

Data collected in this research was then analyzed using Partial Least Square-
Structural Equation Modeling (PLS-SEM) with the assistance of SmartPLS version 4
software. Data analysis in PLS-SEM was divided into an outer model, including validity
and reliability tests, and an inner model to acquire the results of hypotheses tests.

(Sekaran & Bougie, 2020) Explained that validity isatool to test how well aresearch
instrument is measured in a particular concept. Moreover, reliability isameasurement that
shows how far the measurement can be performed consistently without bias.

Convergent validity was tested using outer |oadings and average variance extraction
(AVE). The measurement of indicator-loading must have a minimum value of 0.700 (Hair
et a., 2021), and the Average Variance Extracted (AVE) must be greater than 0.500 for
the indicators to be valid (Hair et al., 2019). Discriminant validity was tested using the
Heterotrait-Monotrait Ratio (HTMT) and the fornell-lacker criterion. HTMT must be less
than 0.900, and the assumption of the Fornell-lacker criterion uses the square root of AVE
generated by its construct, which must be greater than those of other constructs, which
means that the diagonal value must be more significant (Hair et a., 2019).

Reliability analysis used Cronbach’s Alpha (a) and the composite reliability (CR).
Anindicator is considered reliable if the value is greater than 0.600 to 0.700. However, if
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the value reaches 0.800 to 0.900, the research variableis considered very good and reliable
(Hair et al., 2019). The model's results can be seen in Table 3 and Table 4.

Table 3. The Results of Convergent Validity and Reliability Analysis

Composite  Composite

Variable  Indicator  AVE Outer — Cronbach’s o yiohility  Reliability
Loadings Alpha
(rho_a) (rho c)
. ESL 0.837
E”éaepreﬁe”;'a' ES? 0.858
S‘{‘J‘;a;'o‘;rt‘ ES3 0.655 0.819 0.868 0.878 0.904
ES4 0.741
ES5 0.785
EE1 0.795
. EE2 0.843
Sdf-Efficacy o 0.680 0836 0.843 0.846 0.894
EE4 0.822
Ell 0.748
£ . E12 0.852
”tlr r‘f'tognet'?g‘;” EI3 0.620 0.794 0.846 0.852 0.890
El4 0.702
EI5 0.831

Source: Data Processed by Using SmartPLS Version 4 (2023)

Based on the results of the outer model analysisin Table 3, it can be concluded that
these variables do not have any problems related to their validity and reliability. Based on
the calculations, this research has met the convergent validity and reliability criteria,
producing outer loadings above 0.700 and AVE above 0.500. Similarly, the reliability
measurements have resulted in Cronbach's alpha, composite reliability rho_a, and rho_c
above 0.800, indicating excellent and reliable results.

Table 4. The Results of the HTMT Test

Entrepreneurial Entrepreneurial

Variable Self-Efficacy . Educational
Intention
Support
Self-Efficacy
Entrepreneurial Intention 0.668
Entrepreneurial Educational 0586 0.666

Support
Source: Data Processed by Using SmartPLS Version 4 (2023)

Based on the results of the outer-model analysisin Table 4, it can be concluded that
each variable has a Heterotrait-Monotrait Ratio (HTMT) value of less than 0.900 in terms
of discriminant validity. The variablesin this research have passed the test of discriminant
validity through Heterotrait-Monotrait Ratio (HTMT) test.
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Table5. The Results of Discriminant Validity Analysis

Entrepreneurial Entrepreneurial

Variable Self-Efficacy : Educational
I ntention
Support
Self-Efficacy 0.824 - -
Entrepreneurial Intention 0.548 0.787
Entrepreneurial Educational 0.476 0.568 0.809

Support
Source: Data Processed by Using SmartPLS Version 4 (2023)

Based on the results of the outer-model analysisin Table5, it can be concluded that
based on the Fornell-Larcker criterion, the square root of the AVE for each construct is
greater than that of other constructs. Therefore, the variables in this research have passed
the test of discriminant validity through the Fornell-Larcker criterion test.

Therefore, the next step, inner-model analysis, can be performed. According to (Hair
et a., 2020), inner-model analysis aimsto reveal the relationship between variables in the
research. Severa analyses can be used in inner-model (structural model) analysis, which
are the coefficient of determination (R?) test, predictive relevance (Q?) test, effect-size (f2)
test, path-coefficientstest, hypothesistest, and mediation test. The results of the coefficient
of determination (R?) test can be seen in Table 6.

Table 6. Coefficient of Determination (R?)

Variable R2
Self-Efficacy 0.227
Entrepreneurial Intention 0.423

Source: Data Processed by Using SmartPLS Version 4 (2023)

Based on the Coefficient of Determination (R?) analysisin Table 6, the coefficient
of determination (R?) test showsthat the R? value of self-efficacy is 0.227. This means that
as much as 22.700 per cent variation of self-efficacy can be explained by entrepreneurial
educational support, and other variables explain the remaining 77.300 per cent out of the
scope of this research. Next, the R? value of entrepreneurial intention is 0.423, which
means that entrepreneurial educationa support and self-efficacy can explain as much as
42.300 per cent variation of entrepreneurial intention. In comparison, theremaining 57.700
per cent is explained as other variables out of the scope of this research. The value of R?
relies upon its underlying rule of thumb, with 0.670, 0.330, and 0.190 representing the
strong, moderate, and weak levels of the endogenous construct (Fauzi, 2022). Based on
such categorization, entrepreneurial educational support must improve to moderate
capability in explaining entrepreneurial self-efficacy. However, the effect of
entrepreneurial  educational support and self-efficacy can moderately explain
entrepreneurial intention.
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Table 7. Predictive Relevance (Q?)

Variable Q?
Self-Efficacy 0.147
Entrepreneurial Intention 0.253

Source: Data Processed by Using SmartPLS Version 4 (2023)

(Fauzi, 2022) stated that there are three criteria to conclude the value of predictive
relevance, which are: 1) If the value of Q? is between 0.020 and 0.140, then the construct
has a negligible effect size; 2) If Q? is between 0.150 and 0.340, then the construct has
medium effect-size; and 3) If Q?is greater than 0.350, then the construct has large effect-
size. Based on the results of the Predictive Relevance (Q?) andysisin Table 7, the Q? of
self-efficacy and entrepreneurial intention are 0.147 and 0.253, respectively. This means
that the constructs have a medium effect size as research measurements.

Table 8. Effect Size (f?)

Effect Size Description
(f2)
Entrepreneurial Educational Support => Self-Efficacy 0.293 Medium Effect
Entrepreneurial Self-Efficacy => Entrepreneurial Intention 0.172 Medium Effect
:Enrggnet[ia(r;neurlal Educational Support => Entrepreneurial 0.212 Medium Effect

Source: Data Processed by Using SmartPLS Version 4 (2023)

As depicted in Table 8, the three variables exhibit a medium effect consistent with
the guidelines outlined by (Hair et al., 2021). According to these guidelines, values more
than 0.150 signify moderate influence. This moderate effect size indicates that the
relationship identified in the study has practical significance, indicating meaningful
associations between the variables under investigation. Thus, it reflects that the identified
relationship is not merely a statistical artifact but holds practical significance within the
research context. Furthermore, a higher effect size value corresponds to more robust and
meaningful relationships between the variables.

According to (Hair et al., 2019), bootstrapping can be used to conduct the hypothesis
test. The hypothesisis accepted if the t-statistics exceed 1.960 or p-values less than 0.050.
On the contrary, if the t-statisticsis lessthan 1.960 or p-values greater than 0.050, then the
hypothesis is rejected. The result of the bootstrapping method used in hypotheses testing
in thisresearch isdisplayed in Table 9.

Table 9. The Results of Path Analysis and Significance Tests

Path

Hypothesis Coeff. t-stats  p-values Result

H1 Entrepreneuria Education - Self-Efficacy  0.476 8.998 0.000 Significant
H2 Sdf-Efficacy — Entrepreneurial Intention 0.359 5.497 0.000 Significant

Ha Entreprenaurial education 0397 6493 0000  Significant

Entrepreneurial Intention
EN72nag B7a02Y

Source: Data Processed by Using SmartPLS Version 4 (2023)
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Table 9 shows that it can be known that the first hypothesis, stating that thereis a
positive and significant effect of entrepreneurial educational support on self-efficacy, can
be accepted (B of 0.476 and p lower than 0.050). This result can be empirical evidence to
support H1. Next, the second hypothesis (H2) is also accepted ([ of 0.359 and p lower than
0.050). This means that self-efficacy positively and significantly affects entrepreneurial
intention. Last, the third hypothesis is also accepted (8 of 0.397 and p lower than 0.050),
which means that entrepreneurial educational support positively and significantly affects
entrepreneurial intention.

Table 10. Theresult of the Mediation Test

. Path
Hypothesis Coeff. t-stats  p-values Result

H4  Entrepreneurial Education — Self-Efficay o171 4507 0000  Significant
— Entrepreneurial Intention

Source: Data Processed by Using SmartPLS Version 4 (2023)

Next, Table 10 shows the result of the mediation test. Based on Table 10, the fourth
hypothesis statistically can be accepted (B of 0.171 and p lower than 0.050), which means
that self-efficacy can mediate the effect of entrepreneurial education on entrepreneuria
intention. In this research, self-efficacy can mediate partialy because it is known that the
effect of an exogenous variable on the endogenous variable (direct effect) is significant,
and the effect of an exogenous variable on the endogenous variable through mediation
(indirect effect) isaso significant (Hair et al., 2019).

The conclusion of all hypotheses testing is summarized in Table 11. Based on the
summary, it is explained that the research has accepted the four formulated hypotheses.
These are: entrepreneurial education has a positive and significant influence on self-
efficacy, self-efficacy has a positive and significant effect on entrepreneuria intention,
entrepreneurial education has a positive and significant effect on entrepreneurial intention,
and finally, self-efficacy significantly mediates the effect of entrepreneurial education on
entrepreneurial intention.

Table 11. The Summary of Hypotheses Testing Results

Hypothesis Result
H1 Entrepreneurial Education — Self-Efficacy Accepted
H2 Self-Efficacy — Entrepreneurial Intention Accepted
H3 Entrepreneurial education — Entrepreneurial intention Accepted

Entrepreneurial Education — Self-Efficacy —
H4 . :

Entrepreneurial Intention
Source: Data Processed by Authors (2023)

Accepted

DISCUSSION

The findings of this research have proven that entrepreneurial educational support
and self-efficacy positively and significantly affect entrepreneurial intention. Thisresearch
also proves that entrepreneurial self-efficacy can mediate the effect of MBKM-based
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entrepreneurial educational support on entrepreneurial intention among university students
in Jakarta and Bandung City.

The first hypothesis, which states that entrepreneurial education positively and
significantly affects entrepreneurial self-efficacy, is empirically supported by the result of
thisresearch. Thisresult has similarities with those of previous studies (Anwar et a., 2022;
Puni et a., 2018; Y ousaf et al., 2020). Thisfinding proves that whenever astudent is given
knowledge and skills, they will have the self-confidence to be successful in the field of
entrepreneurship. Entrepreneurial education is one of the essential resources that can
encourage the student's confidence to overcomethefear of failure when starting abusiness.
Self-efficacy playsamore significant rolein enhancing entrepreneurial intention whenever
there is an accurate and sufficient entrepreneurial educational program (Hassan et a.,
2020). MBKM's entrepreneurial curriculum is expected to enhance the students self-
efficacy to perform entrepreneurial activities. The research findings show that HEIs have
successfully implemented an entrepreneurial-based MBKM curriculum. HEIs have
provided a curriculum to support the students’ entrepreneurial knowledge and abilities to
turn their business ideas into more established business plans. This can provide students
with practical knowledge, enhancing their self-efficacy for business.

Moreover, the second hypothesisin thisresearch statesthat self-efficacy canincrease
entrepreneurial intention. This hypothesis can be accepted, which means that self-efficacy
positively and significantly affects entrepreneurial intention. This result aligns with
previous research (Bazkiagl et al., 2021; Shahverdi et a., 2018; Zewudu & Alamnie,
2017). Self-efficacy is an influential factor in explaining an individua's intention to
behave. A strong self-efficacy will create atendency for the students to be more confident.
Having confidence in the possessed abilities, a student will put more effort into developing
his’lher business plan. Individuals with a positive perception of their competence in
entrepreneurship will feel more confident performing entrepreneurial activities (Puni et al.,
2018). According to the research findings, the indicators portray the students' self-efficacy
to enhance their entrepreneurial intention. The students' self-confidence is most valuable
in identifying business opportunities and understanding business practices.

Based on the third hypothesis test result, entrepreneurial educational support
positively and significantly affects entrepreneurial intention. Thisisin line with several
previous researches (Alshebami et al., 2020; Bazkiaei et al., 2021; Puni et a ., 2018) stating
that the implementation of entrepreneurial education provides basic knowledge related to
entrepreneurship that can enhance an individual's knowledge and abilities to perform
entrepreneurship, which finally encourages such individual's will to get involved in
entrepreneurial activities. Entrepreneurial education is vital in inspiring students to
perform entrepreneurship (Bazkiae et al., 2021). According to the research findings, HEIs
have the potential to nurture students entrepreneurial abilities by integrating the
customized MBKM entrepreneurial curriculum. This curriculum caters to their needs and
providesindividuals with an enriched knowledge base, enhanced skills, and competencies
that cultivate a more resilient entrepreneurial mindset. By offering students opportunities
to explore entrepreneurship within their academic journey, HEIs can further bolster their
capabilities and inspire them to identify business opportunities while promoting creative
thinking. This can result in a heightened inclination to apply innovative concepts in
establishing new businesses.
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This research aso empirically supports the fourth hypothesis, which states that
entrepreneurial self-efficacy can mediate the effect of entrepreneurial education on
entrepreneurial intention. Self-efficacy is an important mechanism that utilizes
entrepreneurial education in entrepreneurial intention. Thisisin line with several research
that have been conducted previously (Hoang et al., 2021; Jiatong et al., 2021; Yousaf et
al., 2020). Entrepreneurial education is essentia in exploring entrepreneurship and can
also strengthen an individual's decision to perform entrepreneurial activitiesif self-efficacy
is included (Shahab et a., 2019). This phenomenon shows that MBKM-based
entrepreneurial education has facilitated the students to be more skilful in performing
entrepreneurial activities, thus growing their attitudes and self-confidence, which can lead
to higher self-efficacy. Individuals with higher entrepreneurial self-efficacy will have a
more excellent entrepreneurial way of thinking. Hence, he/she will be more interested in
performing entrepreneuria activities.

CONCLUSION

This research aimed to reveal the impact of MBKM-based entrepreneuria
curriculum implementation in predicting self-efficacy and entrepreneurial intention among
HEIls in Jakarta and Bandung City students. Research on entrepreneurial intention has
become essential nowadays because individuals with entrepreneuria intentions have a
higher tendency to start their businesses. Thisresearch contributesto the existing literature
studies regarding the role of entrepreneurial education. Specifically, implementing the
MBKM entrepreneurial curriculum has positively and significantly increased the students
entrepreneurial intention.

Besides, this research also proves that entrepreneurial education positively and
significantly affects entrepreneurial self-efficacy among students. Entrepreneurial
education is perceived to increase an individual's self-confidence and faith in an
entrepreneurial context, which finally can increase his/her entrepreneuria intention.

This research aso proves that entrepreneurial self-efficacy positively and
significantly affects entrepreneuria intention. Students who positively perceive their
capabilities will feel more confident performing entrepreneurial activities. Therefore,
developing students self-efficacy through knowledge and skills in entrepreneurship
becomes a vital aspect to pay attention to.

Entrepreneurial self-efficacy can mediate the effect of entrepreneurial educational
support on entrepreneurial intention. This research provides information about the
importance of developing the student's entrepreneuria self-efficacy through
entrepreneurship learning, thus increasing their intention to be entrepreneurs in the future.

Based on the findings from this study, we offered some helpful advice for educators
and policy-makers. HEIs must cultivate an entrepreneurial mindset among students and
enhance their self-efficacy to achieve amore significant impact. This research has proven
that entrepreneurial educational MBKM is essential in increasing the students' capabilities
and competencies. The entrepreneuria teaching method should include more than class-
lecturing but aso be able to deliver field competence to the students through
entrepreneurial practices and internships. Essential facility support to the students in the
form of business incubation provided by the university can help them start their
entrepreneurial activities. The students entrepreneurial interest will help build their
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entrepreneurial behaviour so HEIs can generate graduates who can create job opportunities
rather than seeking jobs. This phenomenon is expected to contribute positively to solving
unemployment problems and lead to the growth of the Indonesian economy.

This study provides a few limitations that should be considered in future research
opportunities. First, data were gathered only from HEI students in Jakarta and Bandung.
In order to generate more significant results, subsequent research should consider using a
larger sample size to predict better the impact of implementing an MBKM -based
entrepreneurial curriculum on entrepreneurial intention among students in Indonesia in
general. Further studies also need to examine other variables as predictors or mediators of
entrepreneurship intention to add more contributions to entrepreneurship.

REFERENCES

Aga M. K., & Singh, A. (2022). The Role Of Entrepreneurship Education On Student
Entrepreneurial Intentions: Mediating Effect Of Attitude, Subjective Norms, And
Perceived Behaviora Control. Journal of Business and Management, 28(1), 31-65.
https://doi.org/10.6347/JBM.202203_28(1).0002.

Alim, L. D., & Dil, E. (2022). Determinants Of Somali Student’s Entrepreneurial
Intentions. The Case Study Of University Students In Mogadishu. Eskisehir
Osmangazi  Universitess Sosyal Bilimler  Dergisi, 23(1), 130-142.
https://doi.org/10.17494/ogusbd.1092867.

Alshebami, A. S., Al-Jubari, 1., Alyoussef, I. Y., & Raza, M. (2020). Entrepreneurial
Education As A Predicator Of Community College Of Abgaiq Students’
Entrepreneurial Intention. Management Science Letters, 10(15), 3605-3612.
https://doi.org/10.5267/j.msl.2020.6.033.

Anwar, I., Thoudam, P., & Saleem, I. (2022). Role Of Entrepreneurial Education In
Shaping Entrepreneurial Intention Among University Students. Testing The
Hypotheses Using Mediation And Moderation Approach. Journal of Education for
Business, 97(1), 8-20. https://doi.org/10.1080/08832323.2021.1883502.

Awotoye, Y. F., & Singh, R. P. (2018). Immigrant Entrepreneurs In The USA: A
Conceptual Discussion Of The Demands Of Immigration And Entrepreneurial
Intentions. New England Journal of Entrepreneurship, 21(2), 123-139.
https://doi.org/10.1108/NEJE-08-2018-0017.

Bacg, S., & Alt, E. (2018). Feeling Capable And Vaued: A Prosocia Perspective On The
Link Between Empathy And Social Entrepreneurial Intentions. Journal of Business
Venturing, 33(3), 333-350. https://doi.org/10.1016/j.jbusvent.2018.01.004.

Bandura, A. (1986). Social Foundations Of Thought And Action: A Social Cognitive
Theory. Prentice Hall.

Bauboniené, Z., Hahn, K. H., Puksas, A., & Malinauskiené, E. (2018). Factors Influencing
Student Entrepreneurship Intentions. The Case Of Lithuanian And South Korean
Universities. Entrepreneurship and Sustainability Issues, 6(2), 854-871.
https://doi.org/10.9770/jesi.2018.6.2(26).

Bazkiael, H. A., Khan, N. U, Irshad, A.R., & Ahmed, A. (2021). Pathways Toward
Entrepreneurial Intention Among Malaysian Universities” Students. Business Process
Management Journal, 27(4), 1009-1032. https://doi.org/10.1108/BPM J-01-2021-

0021.

Jurnal Manajemen/Volume 28, No. 01, February 2024: 23-44
DOI: http://dx.doi.org/10.24912/jm.v28i1.1760




Jurnal Manajemen

E-ISSN: 2549-8797

ISSN: 1410-3583

Bignetti, B., Santos, A. C. M. Z., Hansen, P. B., & Henrigson, E. (2021). The Influence Of
Entrepreneurial Passion And Creativity On Entrepreneuria Intentions. Revista de
Administracao Mackenzie, 22(2). https://doi.org/10.1590/1678-
6971/eRAMR210082.

Brush, C., Ali, A., Kelley, D., & Greene, P. (2017). The Influence Of Human Capital
Factors And Context On Women’s Entrepreneurship: Which Matters More? Jour nal
of Business Venturing Insights, 8, 105-113.
https://doi.org/10.1016/].jbvi.2017.08.001.

Cdliendo, M., Kritikos, A. S., Rodriguez, D., & Stier, C. (2023). Sdf-Efficacy And
Entrepreneurial Performance Of Start-Ups. Small Business Economics.
https://doi.org/10.1007/s11187-022-00728-0.

Capron Puozzo, I., & Audrin, C. (2021). Improving Self-Efficacy And Creative Self-
Efficacy To Foster Creativity And Learning In Schools. Thinking S«ills and
Creativity, 42. https://doi.org/10.1016/j.tsc.2021.100966.

Ebewo, P. E., Shambare, R., & Rugimbana, R. (2017). Entrepreneurial Intentions Of
Tshwane University Of Technology, Arts And Design Students. African Journal of
Business Management, 11(9), 175-182. https.//doi.org/10.5897/ajbm2017.8253.

Fauzi, M. A. (2022). Partial Least Square Structural Equation Modelling (PLSSEM) In
Knowledge Management Studies. Knowledge Sharing In Virtual Communities.
Knowledge Management and E-Learning, 14(1), 103-124.
https://doi.org/10.34105/j.kmel .2022.14.007.

Hair, J. F., Howard, M. C., & Nitzl, C. (2020). Assessing Measurement Model Quality In
PLS-SEM Using Confirmatory Composite Analysis. Journal of Business Research,
109, 101-110. https://doi.org/10.1016/j.jbusres.2019.11.069.

Hair, J. F., Hult, G. T., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. (2021). Partial
Least Squares Structural Equation Modeling (PLS-SEM) Using R. Springer.

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When To Use And How To
Report The Results Of PLS-SEM. European Business Review, 31(1), 2-24.
https://doi.org/10.1108/EBR-11-2018-0203.

Hassan, A., Sdleem, I., Anwar, I., & Hussain, S. A. (2020). Entrepreneuria Intention Of
Indian University Students. The Role Of Opportunity Recognition And
Entrepreneurship Education. Education and Training, 62(7-8), 843-861.
https://doi.org/10.1108/ET-02-2020-0033.

Hia, L. N., Madhakomala, R., & Rugaiyah. (2022). The Concept Of Student
Entrepreneurship In The Era Of Independent Learning. Jurnal Pendidikan
Intelektium, 3(1), 96-107. https://doi.org/10.37010/int.v3i1.643.

Hoang, G.,Le, T.T.T., Tran, A. K. T., & Du, T. (2021). Entrepreneurship Education And
Entrepreneurial Intentions Of University Students In Vietnam: The Mediating Roles
Of Self-Efficacy And Learning Orientation. Education and Training, 63(1), 115-133.
https://doi.org/10.1108/ET-05-2020-0142.

Ikhtiagung, G. N., & Soedihono, S. (2018). Pengaruh Dukungan Akademik Dan Faktor
Sikap Terhadap Keinginan Berwirausaha Bidang Teknologi (Technopreneur) Pada
Mahasiswva. Jurnal Ilmiah Manajemen Dan Bisnis, 19(1), 1-20.
https://doi.org/10.30596/jimb.v19i1.1618.

Jiatong, W., Murad, M., Bgjun, F., Tufail, M. S., Mirza, F., & Rafiq, M. (2021). Impact Of
Entrepreneurial Education, Mindset, And Creativity On Entrepreneurial Intention:

Jurnal Manajemen/Volume 28, No. 01, February 2024: 23-44
DOI: http://dx.doi.org/10.24912/jm.v28i1.1760




Jurnal Manajemen

E-ISSN: 2549-8797

ISSN: 1410-3583

Mediating Role Of Entrepreneurial Self-Efficacy. Frontiers in Psychology, 12.
https://doi.org/10.3389/fpsyg.2021.724440.

Kodrat, D. (2021). Industrial Mindset Of Education In Merdeka Belgjar Kampus Merdeka
(MBKM)  Policy. Jurnal Kajian Peradaban Idlam, 4(1), 9-14.
https://doi.org/10.47076/jkpis.v4i1.60.

Kundu, A. (2020). Toward A Framework For Strengthening Participants’ Self-Efficacy In
Online Education. Asian Association of Open Universities Journal, 15(3), 351-370.
https://doi.org/10.1108/A A OUJ-06-2020-0039.

Kusumojanto, D. D., Wibowo, A., Kustiandi, J.,, & Narmaditya, B. S. (2021). Do
Entrepreneurship Education And Environment Promote Students’ Entrepreneurial
Intention? The Role Of Entrepreneurial Attitude. Cogent Education, 8(1).
https://doi.org/10.1080/2331186X.2021.1948660.

Liu, M., Gorgievski, M. J., Qi, J., & Paas, F. (2022). Perceived University Support And
Entrepreneurial Intentions. Do Different Students Benefit Differently? Studies In
Educational Evaluation, 73. https://doi.org/10.1016/j.stueduc.2022.101150.

Mamun, A. Al, Nawi, N. B. C., Mohiuddin, M., Shamsudin, S. F. F. B., & Fazal, S. A.
(2017). Entrepreneurial Intention And Start-up Preparation: A Study Among
Business Students In Malaysia. Journal of Education for Business, 92(6), 296-314.
https://doi.org/10.1080/08832323.2017.1365682.

Nguyen, C. (2017). Entrepreneurial Intention Of International Business Students In Viet
Nam: A Survey Of The Country Joining The Trans-Pacific Partnership. Journal of
Innovation and Entrepreneurship, 6(1). https://doi.org/10.1186/s13731-017-0066-z.

Nwosu, H. E., Obidike, P. C., Ugwu, J. N., Udeze, C. C., & Okoalie, U. C. (2022). Applying
Social Cognitive Theory To Placement Learning In Business Firms And Students’
Entrepreneuria Intentions. International Journal of Management Education, 20(1).
https://doi.org/10.1016/].ijme.2022.100602.

Otache, I. (2019). Entrepreneurship Education And Undergraduate Students’ Self- And
Paid-Employment Intentions: A Conceptual Framework. Education and Training,
61(1), 46-64. https://doi.org/10.1108/ET-10-2017-0148.

Othman, N. H., Othman, N., & Juhdi, N. H. (2020). Entrepreneurship Education And
Business Opportunity Exploitation: Positive Emotion As Mediator. Cakrawala
Pendidikan, 39(2), 370-38L1. https://doi.org/10.21831/cp.v39i2.30102.

Puni, A., Anlesinya, A., & Korsorku, P. D. A. (2018). Entrepreneurial Education, Self-
Efficacy And Intentions In Sub-Saharan Africa. African Journal of Economic and
Management Sudies, 9(4), 492-511. https://doi.org/10.1108/AJEM S-09-2017-0211.

Rusiana, D. A. (2021, December 16). Wapres Wanti-Wanti, Bonus Demografi Bisa
Berbalik Jadi Bencana. https://ekbis.sindonews.com/read/630107/34/wapres-wanti-
wanti-bonus-demografi-bisa-berbalik-.

Saoula, O., Shamim, A., Ahmad, M. J., & Abid, M. F. (2023). Do Entrepreneuria Self-
Efficacy, Entrepreneurial Motivation, And Family Support Enhance Entrepreneurial
Intention? The Mediating Role Of Entrepreneurial Education. Asia Pacific Journal of
Innovation and Entrepreneurship, 17(1), 20-45. https://doi.org/10.1108/apjie-06-
2022-0055.

Saputra, D. (2022, June 12). Rasio Wirausaha Indonesia Kalah Dari Sngapura, Kenapa?
https:.//ekonomi.bisnis.com/read/20220612/9/1542654/pi p-rasio-wirausaha

indonesi a-kal ah-dari-singapura-kenapa.
s M

Jurnal Manajemen/Volume 28, No. 01, February 2024: 23-44
DOI: http://dx.doi.org/10.24912/jm.v28i1.1760




Jurnal Manajemen

E-ISSN: 2549-8797

ISSN: 1410-3583

Sekaran, U., & Bougie, R. (2020). Research Methods For Business: A Skill Building
Approach (8th ed.). John Wiley & Sons.

Shahab, Y., Chengang, Y., Arbizu, A. D., & Haider, M. J. (2019). Entrepreneurial Self-
Efficacy And Intention: Do Entrepreneurial Creativity And Education Matter?
International Journal of Entrepreneurial Behaviour and Research, 25(2), 259-280.
https://doi.org/10.1108/1JEBR-12-2017-0522.

Shahverdi, M., Ismail, K., & Qureshi, M. I. (2018). The Effect Of Perceived Barriers On
Socia Entrepreneurship Intention In Malaysian Universities. The Moderating Role
Of Education. Management Science Letters, 8(5), 341-352.
https://doi.org/10.5267/j.ms.2018.4.014.

Shahzad, M. F.,, Khan, K. I., Saleem, S., & Rashid, T. (2021). What Factors Affect The
Entrepreneurial Intention To Start-Ups? The Role Of Entrepreneurial Skills,
Propensity To Take Risks, And Innovativeness In Open Business Models. Journal of
Open Innovation: Technology, Mar ket, and  Complexity, 7(3).
https://doi.org/10.3390/JOITM C7030173.

Sihwinarti, D., Ujianto, & Nugroho, R. (2022). Creative And Innovative Power In The
Development Of Excellent HR Technopreneurship Model Through Triple Helix
Synergy In Fisheries Sector SME In Labuhan Maringgai East Lampung. European
Journal of Business and Management, 14(11), 41-51.
https://doi.org/10.7176/e/bm/14-11-04.

Soelaiman, L., Puspitowati, |., & Selamat, F. (2022). Peran Model Panutan Terhadap
Intensi Berwirausaha Mahasiswa Melalui Penergpan Teori Perilaku Terencana
Jurnal Muara [mu Ekonomi Dan Bisnis, 6(2), 320-329.
https://doi.org/10.24912/jmieb.v6i2.20387.

Soelaiman, L., Selamat, F., & Puspitowati, |. (2023). Exploring The Predictive Factors Of
Gen Z Readiness For Entrepreneurship. International Journal of Research in
Business and Social Science  (2147- 4478), 12(5), 10-16.
https://doi.org/10.20525/ijrbs.v12i5.2757.

Soomro, B. A., & Shah, N. (2020). Technopreneurship Intention Among Non-business
Students: A Quantitative Assessment. World Journal of Entrepreneurship,
Management and Sustainable Development, 17(3), 502-514.
https://doi.org/10.1108/WJEM SD-10-2020-0129.

Soria-Barreto, K., Honores-Marin, G., Gutiérrez-Zepeda, P., & Gutiérrez-Rodriguez, J.
(2017). Prior Exposure And Educational Environment Towards Entrepreneurial
Intention. J. Technol. Manag. Innov, 12(2). http://jotmi.org.

Supriati, R., Royani Dewi, E., Triyono, Supriyanti, D., & Azizah, N. (2022).
Implementation Framework For Merdeka Belgjar Kampus Merdeka (MBKM) In
Higher Education Academic Activities. IAIC Transactions on Sustainable Digital
Innovation (ITSDI), 3(2), 150-161. https://doi.org/10.34306/itsdi.v3i2.555.

Sutrisno, E. (2022, June 6). Wirausahawan Mapan, Ekonomi Nasional Kuat.
Indonesia.Go.ld. https://indonesia.go.id/kategori/perdagangan/4994/wirausahawan-
mapan-ekonomi-nasional -
kuat? ang=1#.~text=Kita%20butuh%620Il ebi h%20banyak %20l KM ,47%25%20dari
%20total %20penduduk%20Indonesia.

=S
e Slnta glrrzsal 7027 43

Jurnal Manajemen/Volume 28, No. 01, February 2024: 23-44
DOI: http://dx.doi.org/10.24912/jm.v28i1.1760




Jurnal Manajemen

M

E-ISSN: 2549-8797

ISSN: 1410-3583

Trongtorsak, S., Saraubon, K., & Nilsook, P. (2021). Collaborative Experiential Learning
Process For Enhancing Digital Entrepreneurship. Higher Education Sudies, 11(1),
137. https://doi.org/10.5539/hes.v11n1pl37.

Vamvaka, V., Stoforos, C., Palaskas, T., & Botsaris, C. (2020). Attitude Toward
Entrepreneurship, Perceived Behavioral Control, And Entrepreneurial Intention:
Dimensionality, Structural Relationships, And Gender Differences. Journal of
Innovation and Entrepreneurship, 9(1). https://doi.org/10.1186/s13731-020-0112-0.

Wang, L. Y., & Huang, J. H. (2019). Effect Of Entrepreneurial Self-Efficacy On The
Entrepreneurial Intentions Of Students At A University In Hainan Province In China:
Taking Socia Support AsA Moderator. International Journal of Learning, Teaching.
and Educational Research, 18(9), 183-200. https://doi.org/10.26803/ijlter.18.9.10.

Wang, S.-M., Yueh, H.-P., & Wen, P.-C. (2019). How The New Type Of Entrepreneurship
Education Complements The Traditiona One In Developing Entrepreneurial
Competencies And Intention. Frontiers in Psychology, 10(2048), 1-12.
https://doi.org/10.3389/fpsyg.2019.02048.

Wu, L., Jang, S, Wang, X., Yu, L., Wang, Y., & Pan, H. (2022). Entrepreneurship
Education And Entrepreneuria Intentions Of College Students: The Mediating Role
Of Entrepreneurial Self-Efficacy And The Moderating Role Of Entrepreneurial
Competition Experience. Frontiers  in Psychology, 12, 1-12.
https://doi.org/10.3389/fpsyg.2021.727826.

Yousaf, U., Ali, S. A., Ahmed, M., Usman, B., & Sameer, |. (2020). From Entrepreneurial
Education To Entrepreneurial Intention: A Sequential Mediation Of Self-Efficacy
And Entrepreneurial Attitude. International Journal of Innovation Science, 13(3),
364-380. https://doi.org/10.1108/1J1S-09-2020-0133.

Zewudu, W., & Alamnie, M. (2017). Determinants Of Entrepreneurial Intention Of
Graduating Students At Bahir Dar University : An Application Of Theory Of Planned
Behavior. Oman Chapter of Arabian Journal of Business and Management Review,
7(1), 31-50. https://doi.org/10.12816/0041746.

Zhang, F., Wel, L.-Q., Sun, H., & Chan, C. M. (2019). How Entrepreneurial Learning
Impacts One’s Intention Towards Entrepreneurship: A Planned Behavior Approach.
Chinese Management Studies, 13(1), 146-170. https://doi.org/10.1108/CMS-06-
2018-0556.

ACKNOWLEDGEMENTS

Author would like to express profound gratitude to The General Directorate of
Higher Education, Research, and Technology - The Ministry of Education, Culture,
Research, and Technology - The Republic of Indonesia, for the year 2023 (Number:
1438/LL3/AL.04/2023) and The Institute of Research and Community Engagement
(LPPM) of Universitas Tarumanagara, dueto financial support for conducting thisresearch
aswell asfor publishing this scientific article.

Jurnal Manajemen/Volume 28, No. 01, February 2024: 23-44
DOI: http://dx.doi.org/10.24912/jm.v28i1.1760

TTen

HMH 44
&80

4 *0
% Sinta |,




